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Specializing in independent travel, the two brands always give priority to accommodations with 

local roots. These are human-scale structures that showcase unique architecture and traditional 

local know-how.   
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Toundrigo understands that guides are the intermediaries between guests and the destination's 

socio-cultural and environmental context, imparting appropriate behavior. Therefore, we ensure 

that all guides hired by Toundrigo are regularly trained and well-informed on the various subjects 

of the destination. 

For trips to Western Canada, we comply with Parks Canada regulatory requirements and require 

our guides to complete the Canadian Rockies interpretive training (safety, interpretation, history, 

wildlife, geology). 
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